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CHAMPIONS OF STUDENT QUALITY

The better the understanding graduate business schools gain of
their students, the better able they will be to serve students,
students’ future employers, and the schools’ own needs.
To that end, | am pleased to report continued year-over-
year growth in the number of students who register for and take
the GMAT® exam. By the end of the year, demand for quality
graduate business education put 2006 test registration numbers
just above those of 2005, and early 2007 figures signal robust
growth. | credit not only worldwide growth in graduate manage-
ment education for these increases, but also a smooth transition as
GMAC?® FACT > the Council began partnering with Pearson VUE and ACT, Inc., for
test delivery and development.

Working with our partners, the Council has enhanced security
measures, expanded accessibility, and improved service for test

Number of GMAT® testing appointments takers and schools. The GMAT® exam is now available at more
scheduled in 2006.*

than 400 testing centers in nearly 100 countries.

Still another challenge is creating greater access to the
GMAT® for a diverse population of students. So in 2006, the
Council took the GMAT® on the road. The GMAT® Mobile Testing
Center— better known as “the GMAT® bus’—embarked on a 49-
stop tour of the U.S. that enabled
almost 400 people to take the test
within a few miles of their schools
and homes.

Coast-to-coast stops included
military bases, Hispanic-serving
institutions, and Historically Black
Colleges and Universities such
as Alcorn State University in
Mississippi. Pamela Wood, Alcorn
State’s director of academic sup-
port and facilities, made this

observation about the value of
the mobile center: “The more you
make it convenient for students, the more likely they are to continue
their education.”

This expansion brings great opportunity but also great
challenges. One of our most critical challenges is test security.

* Source: January 2007 Graduate Management News
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“The more you make It convenient for
students, the more likely they are to
continue their education.”

Pamela Wood
Director of Academic Support and Facilities
Alcorn State University

The Council is vigilant about safeguarding the integrity and
the sterling reputation of the GMAT® exam. We offer the exam in a
computer-adaptive format in part because, psychometrically, it’s the
most powerful way to predict how applicants will do in a business
program. But it’s also the best way to increase the security of the
GMAT®. And it works. No two people see the same exam. We also

require digital photographs and signatures for identification and use GCMACT FACT >

fingerprinting technologies. All these precautions establish a level
playing field so that no candidate has an unfair advantage.

The Council is equally committed to maintaining a balance The number of worldwide
between what we require of test takers and what we require of testing centers for the GMAT® exam.
ourselves to ensure a fair testtaking experience. That’s why we

recently became the first major testing program to introduce a state-

ment of rights, called The Rights and Responsibilities of GMAT®
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GMAC”® FACT >

04%

The percentage of full-time MBA programs that
report an increase in applications from women.*

Test Takers. Available at the Council’s MBA.com Web site and in
the GMAT® Information Bulletin, the document sets forth, for example,
the rights to clear information about fees, trained test administrators,
and access to score reports. It also spells out the test taker’s respon-
sibility to read GMAT® background information, ask in advance for
test accommodation, and report suspected cheating.

To ensure that our perspective on ethical behavior is objective
and well informed, we've commissioned an independent panel to
take a closer look at these rights and responsibilities. The group,
which includes a business student, a business school representa-
tive, and a testing organization executive not associated with the
GMAT®, has begun discussions with a range of stakeholders both
inside and outside the Council.

But for all this good news, growth in the number of graduate man-
agement education programs and students worldwide still outpaces
growth in the number of students taking the GMAT® exam. This often
means that many business schools and programs know less than they
should about one of the key components of the quality of their graduate
management education programs: their students.
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“When | hire a graduate of an
MBA program, | assume I'm

hi
ex

'Ing someone with maturity,
nerience, Intellect, and Insight.
But that’s partly because | assume

the business school has already
determined that.”

Wolf Hengst

Past President of Worldwide Hotel Operations
Four Seasons Hotels®

* Source: GMAC® 2006 Application Trends Survey Report



GMAC® GOVERNING SCHOOLS

In 2006, the Graduate Management Admission Council®, a nonprofit
association, grew from 138 to 154 governing business schools from around
the world. The 16 new schools that joined the Council in 2006 included
eight international schools, bringing the total of non-U.S. institutions to

29. Annually, the chief executive officer of each school (i.e., the dean,
principal, president, or other appropriate title) designates two official
representatives who participate in person or by proxy in all matters of

Council governance.

American University
Arizona State University
Ashridge Business School
Babson College
Baruch College/
City University of New York
Baylor University
Bentley College
Boston College
Boston University
Bowling Green State University
Brigham Young University
California State University,
Long Beach
Carnegie Mellon University
Case Western Reserve University
China Europe International
Business School
Chinese University of Hong Kong
Claremont Graduate University
Clark Atlanta University
Clemson University
College of William and Mary
Columbia University
Cornell University
Dartmouth College
DePaul University
Duke University
East Carolina University
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Emory University
ESADE Business School
Florida State University
Fordham University
Fundacéo Getulio Vargas
George Mason University
George Washington University
Georgetown University
Georgia Institute of Technology
Georgia Southern University
Georgia State University
Harvard University
HEC Montréal
HEC Paris
Hofstra University
Hong Kong University of
Science and Technology
Howard University
IESE, University of Navarra
IMD (International Institute
for Management Development)
Indian School of Business
Indiana University
INSEAD (The European
Institute of Business Administration)
Kent State University
Lehigh University
London Business School
Louisiana Tech University

Marquette University
Massachusetts Institute of Technology
Michigan State University
National University of Singapore
New York University
North Carolina State University
Northeastern University
Northwestern University
Ohio State University
Old Dominion University
Pennsylvania State University
Pepperdine University
Portland State University
Purdue University
Queen’s University, Canada
Rensselaer Polytechnic Institute
Rice University
Rollins College
Rotterdam School of Management
Rutgers, The State University

of New Jersey
San Francisco State University
Seton Hall University
Southern Methodist University
Stanford University
Suffolk University
Syracuse University
Tel Aviv University
Temple University



Texas A&M University
Texas Christian University
Texas Tech University
Thunderbird School of
Global Management
Tulane University
Universita Commerciale Luigi Bocconi
University at Buffalo/
State University of New York
University of Alabama
University of Arizona
University of British Columbia
University of California, Berkeley
University of California, Davis
University of California, Irvine
University of California, Los Angeles
University of Cambridge
University of Cape Town
University of Central Florida
University of Chicago
University of Cincinnati
University of Colorado at Boulder
University of Connecticut
University of Delaware
University of Denver
University of Florida
University of Georgia
University of Hawaii
University of Houston
University of lllinois at Chicago
University of lllinois at
Urbana-Champaign
University of lowa
University of Kansas
University of Kentucky
University of Maryland
University of Melbourne
University of Miami
University of Michigan
University of Minnesota
University of Missouri, Columbia
University of Missouri, St. Louis
University of New South Wales

University of North Carolina,
Chapel Hill

University of Notre Dame

University of Oklahoma

University of Oregon

University of Oxford

University of Pennsylvania

University of Pittsburgh

University of Rhode Island

University of Richmond

University of Rochester

University of San Francisco

University of South Carolina

University of South Florida

University of Southern California

University of Tennessee, Knoxville

University of Texas at Austin

University of Toronto

University of Tulsa

University of Utah

University of Virginia

University of Warwick

University of Washington, Seattle

University of Western Ontario

University of Wisconsin—Madison

University of Wisconsin—Milwaukee

Vanderbilt University
Virginia Commonwealth University
Virginia Polytechnic Institute

and State University
Wake Forest University
Washington State University
Washington University
Wits Business School
Yale University
York University

GMAC®
FINANCIAL STATUS

The Council’s financial position remained
solid following the successful transition

of the administration and development of
the GMAT® exam to our new partners,
Pearson VUE and ACT, Inc., respectively,
on January 1, 2006. GMAC® continues to
make significant investments in the test and
in services to schools and the pipeline of
prospective students. To receive a copy of
the Council’s audited financial statements,

please send your request to the attention of
the chief financial officer at GMAC®,
1600 Tysons Boulevard, Suite 1400,
Mclean, VA 22102.
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GMAC® BOARD OF DIRECTORS 2006-2007
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Board of Directors (from left to right): Mark A. Zupan, Valérie Gautbier, Jordi Canals, Marcia K. Armstrong, Patrick J. Shooltz, Andrew J. Policano, Melvin T. Stith, Lawrence P. Fisher, I1,
Jobn A. Elliott, Kai Peters, Kelly R. Wilson, Stephen C. Lewis, Karen L. Newman, Dan Poston.

MELVIN T. STITH (CHAIR)
Dean

Martin J. Whitman School of
Management

Syracuse University

JOHN A. ELLIOTT (VICE CHAIR)
Vice President and Dean

Irwin and Arlene Ettinger

Chair in Accountancy

Zicklin School of Business

Baruch College,

City University of New York

MARCIA K. ARMSTRONG
Associate Dean of Graduate Programs
Cox School of Business

Southern Methodist University

JORDI CANALS
Dean
IESE Business School

LAWRENCE P. FISHER, Il
Managing Director,

Senior Resident Officer
Bessemer Trust Company
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VALERIE GAUTHIER
Associate Dean

HEC MBA Program
HEC Paris

STEPHEN C. LEWIS
Director, Strategic Planning
Manufacturing Executive Office
Ford Motor Company

KAREN L. NEWMAN
Professor of Management
Daniels College of Business
University of Denver

KAI PETERS
Chief Executive
Ashridge Business School

ANDREW J. POLICANO
Dean

The Paul Merage

School of Business

University of California, Irvine

DAN POSTON

Assistant Dean for

Master’s Programs

Michael G. Foster School of Business
University of Washington, Seattle

PATRICK J. SHOOLTZ
Regional Director
New Boston Fund, Inc.

KELLY R. WILSON
Assistant Dean and Director,
MBA Admissions

Joseph M. Katz

Graduate School of Business
University of Pittsburgh

MARK A. ZUPAN
Dean

William E. Simon School
of Business Administration
University of Rochester
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Graduate

Creating Access to Graduate Business Education®

1600 Tysons Boulevard

Suite 1400

McLean, Virginia 22102

USA

Phone 1-703-749-0131

Fax 1-703-749-0169
communications@gmac.com
www.gmac.com www.mba.com

Special thanks to the following universities for submitting photos: W.P. Carey School of Business, Arizona State University; Hankamer School of Business, Baylor University;
Mason School of Business, College of William and Mary; East Carolina University; HEC Montréal; London Business School; MIT Sloan School of Management, Massachusetts
Institute of Technology; National University of Singapore; The Max M. Fisher College of Business, Ohio State University; Krannert School of Management, Purdue University;
Queen’s University; Crummer Graduate School of Business, Rollins College; Stanford University; Martin J. Whitman School of Management, Syracuse University; The Paul
Merage School of Business, University of California, Irvine; University of Cape Town; Terry College of Business, University of Georgia; Liautaud Graduate School of Business,
University of Illinois at Chicago; Leeds Graduate School of Business, University of Illinois at Urbana-Champaign; Melbourne Business School, University of Melbourne;

|IESE Business School, University of Navarra; Kenan-Flagler Business School, University of North Carolina, Chapel Hill; Mendoza College of Business, University of Notre Dame;
Robins School of Business, University of Richmond; Owen Graduate School of Management, Vanderbilt University; John M. Olin School of Business, Washington University.
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